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BEYOND VERBAL

A low-cost communication tool to address language barriers in a community-based setting
Nikki Atis, Raman Dhillon, Victoria Maichel, Gabe Soto, Brenda Vergara, OTD/S
Department of Occupational Therapy, University of the Paciﬁc

Overview

Cost
Cost of Tool
❖ Printed versions range from $100-$250.
❖ Digital and electronic versions can be up to $2,500
(Klein & Legg, 2020).

Augmentative and Alternative Communication (AAC) are tools,
technologies, and approaches used to provide ways other than
speech to aid communication-related challenges (American
Speech-Language-Hearing Association, n.d.). A communication
board is a low-tech AAC tool seen in various formats such as
printed on a poster board or digital applications on electronic
devices. It consists of rows and columns of squares with simple
pictures and minimally-worded labels in the preferred language.

Options
❖ $: Do-it-yourself, translation apps, accessibility
options (e.g., text-to-speech).
❖ $$: Pre-made, manufactured (e.g., Enabling Devices,
Amazon, Etsy).
❖ $$$: Digital apps, electronic devices (e.g.,
Proloquo2Go AAC, Tobii DynaVox).

Wellspring Women’s Center’s Mission
To serve women, children, and unhoused individuals by offering
them a wide range of services such as a nutritious meals program,
safety net services, child education, health and wellness activities,
and creative expressive therapy (Wellspring Women’s Center,
n.d.)
Communication Board Beneﬁts:
❖ Effective and simple communication tool.
❖ Helps to address language barriers and nonverbal
communication.
❖ Guests can obtain products/services in a timely manner.

Population & Problem Statement
Broad Target Population:
❖ Unhoused individuals, women, and children.
❖ Sacramento’s unhoused population has spiked 67% to about
9,300 since 2019 (Nichols, 2022).
❖ Wellspring serves about 200 women and their children
weekly (Wellspring Women’s Center, n.d.).
Problem:
❖ Most of this population have low internet access and usage
with reading levels below the seventh to eighth grade (Fetter,
2009).
❖ The majority of this population are Spanish speakers and
have a language barrier to express their needs.

Impacts
Social Impacts
❖

Increases social skills:
➢ Helps develop better language skills.
➢ More autonomy.
➢ Positive social interactions.

Occupational Impacts
❖
❖
❖

Improves personal care and health management.
Encourages engagement in meaningful occupations.
Increases overall health and quality of life.

Community Impacts
❖

❖
❖
❖

Can be used in different areas:
➢ Households
➢ Schools
➢ Other community settings (e.g., shelters, clinics, etc.)
Increases community engagement.
A means of communication for the community.
Increases health literacy.

Technological Solution

Discussion
This multimodal communication board improves
Wellspring’s services by:
❖ Addressing low health literacy.
❖ Promoting accurate communication.
❖ Increasing accessibility of services.
❖ Enhancing efficiency and effectiveness.
❖ Customizable communication board speciﬁc to
Wellspring’s needs.
Impact of Costs:
Creative ﬂexibility is ideal for nonproﬁt settings relying
on donations, grants, and other forms of sponsorship.
Cost options allow for site and its activities to run as
normal and possibly even more efficiently depending on
how staff want the board to appear.
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